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Zoom Etiquette

This is being recorded. The recording

will be available on the /trainings page.

If you have questions or comments
throughout our training, please write
In using your Zoom webinar attendee
panel.

Introduce yourself! Name, location,
organization.

To:

Typ

CHAT

v All panelists

All panelists a_nd attendees

Q&A

£
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iving Big

One Valley
Community

Foundation

Connecting people who care to causes
that matter to ensure all can thrive in
Gallatin County.

vV
One Valley

COMMUNITY FOUNDATION




Endless Generosity.

Give Big Gallatin Valley is a 24-hour celebration of giving that
multiplies generosity and amplifies the missions of hundreds
of Gallatin County nonprofits.

Give Big at a Glance

$17.4 Million

464

95,562




Virtual Engagement

* Setting up your Give Big profile

* Creating a compelling social media plan
* Using emall strategically

* Optimizing your website

* Tools & resources




Virtual Engagement Strategy

A strong Give Big campaign includes:
* A compelling profile

* A consistent social media presence

* Targeted email outreach

* An optimized website

The goal:
Create a donor journey that makes giving easy and inspiring




Getting Started: Build Your Tool Kit

* Goal: Define what you want to achieve during Give Big
(fundraising target, donor engagement, awareness).

* Messaging: Craft clear, consistent messages about your impact
and why Give Big matters.

e Call to Action: Ensure every post, email, and webpage directs
donors to Give Now with a clear link.

y

* Content Plan: Map out key emails, social media posts, and
website updates in advance.
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Optimizing Your
Give Big Profile
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Why it Matters

* Make a Strong First Impression
* Increases Donations
* Tells Your Story Effectively

* Improves Searchability

* Creates a Seamless Giving
Experience
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Add Your Organization's Info v

Website
S t e ] ‘ http://www.onevalley.org |
-

Logo Causes (optional)

Cause #1 Community Advocacy v
Y
'O

ne Cause #2 | Homelessness & Housing v
a I Iey Cause #3 @ Education v

COMMUNITY
FOUNDATION

* Website

Image should be 5MB max and a JPG,
JPEG or PNG file type.

Recommended dimensions: 300x300

* Updated Logo

| Save
e Causes




Wl Add Your Story v

Cover Photo Set a Goal
e =W o e $ | 65000 00
O BECAUSESTRONG, VIBRANT '
DON'T HAPPEN BY ACC'i%ENT 2 |4 Display Goal on Profile
n C L g r‘lk « ;

* Include a Cover Photo

e
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Select Image

Image should be 5MB max and a JPG, JPEG or PNG
file type.

Recommended dimensions: 1500x500

Tell Your Story

Formattingv B I U p: = = =+ A~

One Valley Community Foundation
Because Strong, Vibrant Communities Don't Happen by Accident

o
O ; Ip ¢ l lse th e ‘ O n VO ; e m p IO te Note: Pasting text from an outside source into this text editor can cause inconsistent styling on your public-
[ J

facing profile. If you are inserting copied text, please highlight all inputted text and select the "Clear
Formatting" wand icon before reaching out to support.

Video Url

* Set a fundraising Goal

Vimeo links must be in the following format: https://vimeo.com/123456.

 Tell Your Story

Community Foundation, Advocacy, Nonprofit Support, Capacity Building, Nonprofit, Housing, Philanthrog
° Note: Search Keywords optimize search results on the campaign website. Add terms relevant to your
‘ Ad d a VI d e O organization that are not captured in your story, name, or selected causes, as search functionality accounts
for those. Example: dog rehoming, foster, senior cats

* Set Your Keywords —

™



Add Your Story: Tips

Telling a Compelling Story

* Clearly state the nonprofit’s mission and impact
* Use storytelling and visuals

* Include a strong call to action

* Be inspiring, not just informational

* Stay concise to keep donors engaged
e et ChatGPT help




Add Your Story: Tips

Add a Video

* Keep it short - 30 - 60 seconds

* Tell a story - Show how donations make an impact.

* Use real people — Staff, volunteers, or those you serve.
* Ask for support — End with a direct call to action.



Add Your Story: Tips

Setting Your Keywords

* Think like a donor — Use clear, everyday words they would
search for, not internal jargon.

* Incorporate your cause — Highlight key impact areas like
education, animal rescue, or homelessness.



.\/ Add Donation Levels
S t e 3 ' A d d We recommend having 3 or 4 donation levels.
I @ & ¢r iod $25.00

D l ) I I Could provide refreshments for a Nonprofit Cafe session.

$50.00

Could cover travel costs for a Regional Housing Coalition Meeting.

$100.00

Could cover a nonprofit's registration fee for Give Big Gallatin
Valley.

$500.00

Could cover scholarships for 2-4 organizations to attend paid
training.

Why they Matter

* Helps donors decide how much to
give

* Encourages larger gifts

* Shows the impact of each donation

* Makes giving quick and easy



Step 3: Add Donation Levels

Best Practices

* [ie each level to impact
($50 = a week of meals for a family)

» Offer 3-5 options to fit different budgets
* Include a high-level giving option ($1,000 funds a full program)

|

* Use past donor data to set amounts




Wl Add a 'Thank You' Message

Please provide a "thank you" message, as well as an image or video link!

Thank You Message

e O T v T Y T OO O T ST O T o S O T o O T T T T T S e e T e PO e OP T GO T T C oG
' investment in the future of Gallatin County. With your support we can continue to connect people who
. care to the causes that matter to ensure all can thrive in Gallatin County. Thank you for being our

partner in this work.
Whether you are a donor, nonprofit leader, government official, or passionate community member, you

e S A v . _f __rr_ _ ‘a0 __ o« _0_ _ ___ | _ o« al__ ° __ __ _ i 1 _

You Messa ge

https://www.youtube.com/watch?v=czOXSskmzkM

Don't have a video to link to? No biggie! Upload an image, and we'll use that instead.

Why they Matter

* Shows appreciation

Select Image

Image should be 5MB max and a JPG, JPEG or PNG file type.
Recommended dimensions: 800x600

* Encourages future giving

In accordance with the Internal Revenue Code, we are providing you with our formal recognition that we
gave you no goods or services in exchange for this gift. Federal tax law requires that you maintain this

[ [
O Re I n fO rces I m a Ct receipt to substantiate your charitable donation. The One Valley Community Foundation is a not-for-
p profit, 501(c)(3) charitable organization. FEID 81-0519514.

* Builds relationships

Your disclaimer will appear at the bottom of the donation receipt.

/% e

* Provides next steps




Step 4: Thank You Message

Best Practices

* Personalize it

* Reinforce impact

* Keep It concise

* Include a call to action (optional)

* Enhance with visuals

_




Donation Disclaimer

In accordance with the Internal Revenue Code, we are providing you
with our formal recognition that we gave you no goods or services
in exchange for this gift. Federal tax law requires that you maintain
this receipt to substantiate your charitable donation. One Valley
Community Foundation is a not-for-profit, 501(c)(3) charitable
organization. FEID 81-0519514.

1. Statement of No Exchange 4. 501(c)(3) Status

2. Tax Compliance Notice 5. Employer Identification
3. Organization’s Legal Name Number (EIN/FEID)
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Why it Matters

* Increases visibility and donor
engagement

* Drives donations through clear
calls to action

* Builds momentum before and
during Give Big

* \Win Prizes

< O #givebiggv

For you Accounts Reels Audio Tags Place

stays committed to our mission
and to Belgrade.

S8 |I'm Giving
= BIG for

May 2nd - May 3rd | 6 pm - 6 pm

$100 match for the first 7% RO
21 donations!

Méy 2nd - May 3rd
GiveBigGV.org 3

eB glav.or

? Yellowstone
_ _ = Club Community
Endless [@Y iy/~Se = Foundation
Possibilitifjll i



Tips + Resources

* Choose your platforms
* Create a posting calendar - Schedule ahead

* Use nonprofit downloads and Canva
templates - Share with your supporters

e Keep It consistent
* Make it sharable

* Have a clear call to action in every post
e #GiveBigGV




Sample Social Media Calendar

Timeline Post Type Example Content
4 Weeks Before An.n ounee "We're part of #GiveBigGV! Save the date: May 1-2!"
Participation
3 Weeks Before | Share an Impact Story Meet Sarah, whose life cha:\ged thanks to your
support!
2 Weeks Before nghllgLZ’i/echsbnatlon "$50 provides meals for a family. Give Big starts soon!"
Promote Matching " e T
1 Week Before Gifts Your gift will be doubled thanks to our match sponsor!
May 1 (Morning) Kickoff Post "Give Big is LIVE! Join us in making an impact today!"
May 1 (Afternoon) Donor Shoutout "Thank you [Donor Name] for supporting our mission!"”
May 2 (Morning) Midway Update "We're halfway to our goal! Every gift counts!"
May 2 (Final Hour) | Last Call for Donations "Only 1 hour left to Give Big! Help us finish strong!”
May 3 Thank You Post "Because of you, we raised [Total Amount]! Thank you!"
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Why it Matters

* Drives direct donor action
* Allows for personalization

* Ensures consistency across
communication channels

e Thank donors
* \Win Prizes

¢ ) Bridget Wilkinson B3 Inbox - Google  April 28, 2024 at 5:59 PM

Support the next decade of Give Big!
To: Anna Burkholder,
Reply-To: Bridget Wilkinson

= G Ve Give Big for
BIG ) OneVallley . _

BIGC " One Valley

Tl =
.'3?}3_.4
"?

Double your impact with our $25,000 match provided
by AMB West Philantropies.

Donate this Thursday

A Letter from our President & CEO

Dear Anna,
It's hard to believe that the 10th annual Give Big Gallatin Valley kicks off this
Thursday, May 3rd! For those of you | have not met, | am Bridget Wilkinson, One

Valley Community Foundation’s President & CEO. Ten years ago, One Valley
launched the inaugural Give Big with a goal of raising $100,000 for 100 nonprofits in
24 hours. That year, our community exceeded all expectations, more than doubling
our fundraising goal and rallying for our local nonprofits in an inspiring way. | knew
then that Give Big was something special, something important.

N\



Best Practices + Tips

* Create an email calendar

* Avoid inbox overload - Donors get A LOT of emails leading up to
Give Big

* Segment Your Audience

* Keep emalls short and action-driven

* Aligh messaging with social media and profile

* Personalize!

* Include direct links to your Give Big profile

|



Sample Email Calendar

Timeline Post Type Example Content
> Weeks Before Announcgment We're participating in leeBlgGI-'V. Mark your
Email calendar for May 1-2!
Day Before Reminder Email “Your support changes lives—read how!”
May 1(Morning) Kickoff Email "Give Big is LIVE! Help us reach our goal!”
May 2 Donor Shoutout + "Thank you, to our donors! Can we count on you next?
(Afternoon) Urgency Email Only a few hours left—double your impact now!"
May 3 Thank You Email "We did it! Thanks to you, we raised [Total Amount]!"




VIRTUAL ENGAGEMENT
Optimize
Your Website
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Why it Matters

* Reduces barriers to giving

Becalse
d o n ’t h a ‘ Support One Valley Community Foundation during Give Big
1 Gallatin Valley and help strengthen local non For the
next 24 hours, your gift will be doubled— th:ark AMB
West Phil i jonat i )

* Engages more supporters
* Reinforces messaging

* Increases visiblility




Website Checklist

O Add a promotional pop-up

O Create a Give Big landing page
O Update your donation button
O Highlight Give Big on Your Homepage

O Leverage Blog or News Sections







Resources

Canva for Nonprofits

Give Big Nonprofit Downloads
Give Big 2024 Photos
Nonprofit Toolkit

Welcome Packet

The Give Big Team



https://www.canva.com/canva-for-nonprofits/
https://www.givebiggv.org/info/downloads
https://galleries.page.link/9PyXP
https://www.givebiggv.org/info/nonprofit-toolkit
https://www.onevalley.org/s/Give-Big-Welcome-Packet-2025.pdf
mailto:chloe%40onevalley.org?subject=

Upcoming Deadlines

* Wednesday, March 26th - Training: Open House
* Thursday, March 2/th — Verification Deadline
 Start your approval process early

* Friday, March 28th — Deadline to submit a Collaborative Event
and Event Submissions Due to be included in the Giving Guide

T

* Wednesday, April 2nd - Final Training: Give Big Details
[MANDATORY for first and second-year nonprofits, highly
recommended for everyone| & Prizes Announced



THANK YOU!

Give Big Gallatin Valley

May 1st & 2nd | GiveBigGV.org




GiveBigGV.org
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