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Abilene Gives 2025 Overview

www.abilenegives.org | May 6 (8 a.m. - 8 p.m.)

e Every nonprofit conducts their own unique campaign to market and share with their
supporters

e Your marketing efforts + Community Foundation of Abilene Efforts = Exponential
visibility

e |RS-recognized nonprofit serving Abilene, Texas and the surrounding area are eligible
to participate

e |eaderboards for friendly competition

e Donations open on April 28 (8 a.m. CT) and close on May 8 (12 p.m. CT)

GiveGab is becoming €% Bonterra.



What is Peer-to-Peer
Fundraising?

Peer-to-Peer Fundraising allows your most
passionate supporters to create and host their

own fundraising page right within your
Abilene Gives profile. Their totals roll up into

your totals!

GiveGab is becoming €% Bonterra.



Why is P2P fundraising
so effective?

e Multiplies your reach to potential
donors

e Results in more authentic outreach
and messaging

e Uses the power of social influence

e Increases your social media presence

e Establishes another avenue for

engagement with your organization

GiveGab is becoming €% Bonterra.



4 Steps to Fundraising
Success

a Select individuals who will be your loudest voices

(. — D)
a Communicate that storytelling is vital, and can replace , ‘
a direct “ask”

e Steward your fundraisers

0 Make it fun

GiveGab is becoming €% Bonterra.




Identify Potential
Fundraisers

Staff

Volunteers

Community Members
Board Members

Businesses

Friends + Family!

GiveGab is becoming €% Bonterra.



Fundraiser Stories

Share a personal connection to your mission by asking these questions:

e What made you decide to get involved?

e \What do you wish everyone knew about the
organization?

e \What is your favorite program or service and why?

e Why do you enjoy giving to our organization?

® How do you feel after [working at, volunteering at]
our organization?

GiveGab is becoming €% Bonterra.



Make It Fun!

e Create friendly competition

e Pair it with an event
Templated graphics,
communications and sample
content, and ideas for sharing on
social media is in the Fundraiser
Toolkit

e Ask yourself, what experience would
you want to have as a fundraiser?

GiveGab is becoming €% Bonterra.



Bonterra P2P
Features

GiveGab is becoming €% Bonterra.



Invite Your Fundraisers

e Orgs with peer-to-peer fundraisers n T y
ralse 3.4x more on average Search Fundraisers B Download CSV
e Ask supporters to reach out to their
networks on to fundraise on your B Alow New Fdriss o S U
Set Fundraisers' Story Set Fundraisers' Goal
behalf . .

e FEach fundraiser creates their own
page to collect donations. Their totals m
roll up into your totals!

e FEasily manage their pages via the

Fundraiser Dashboard e [undraisers who sign up will appear in this
e Tosign up as a fundraiser, go to section of your dashboard: Add Fundraisers.
abilenegives.org/fundraisers If you need to make edits to their pages, you

‘ can do so here.
GiveGab is becoming €% Bonterra.


http://abilenegives.org/fundraisers

€ C % abilenegives.org/fundraisers

#ABILENEGIVES

Abilene Gives 2025 Fundraisers

Find your friends and colleagues to help support your favorite organizations!

GiveGab is becoming ¢ % Bonterra.

HOME

FAQ

NONPROFIT TOOLKIT
STORE

TRAININGS

LOG IN

SIGN UP
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First Name Last Name

Rorey Freeman

Campaign Name (optional)
The Freeman Family

If you'd like your fundraiser page name to be something other
than your first and last name, enter that here.

Select Organization

CFA Community Grant Fund

Email

rfreeman@givegab.com

Password
sesecececececececece

New passwords must be 8 characters and include a letter, a
number and a special character (e.g. !,?, or $).

Forgot your Password?




#ABILENEGIVES

The Freeman Family is a fundraiser for

CFA Community Grant Fund
(oo




GiveGab is be

The Freeman Family's fundraising dashboard for CFA

Community Grant Fund

Complete the steps below to be sure that your fundraiser is successful.

Tell Your Story

e
is },S/(u
‘eov

Make a Donation
s

Reach Out

Share Socially

354

Give Thanks

Progress

$0 45
Raised Days Left
of $500 Goal
0 0
Donors Emails Sent

Share your fundraiser!

https://www.abilenegives.org/p2p/412793



Matches and Challenges

e Organizations who utilize matches/challenges raise more!
e Featuring a match or challenge is a great incentive for
donors as it encourages them to give, knowing their gifts go

farther!

e Match = every time an online gift comes in, it is matched by

an offline gift (this can be 11, 2:1, or 3:1 matching)

e Challenge = every time an online gift comes in, it gets you

closer to unlocking 1 lump sum donation

GiveGab is becoming €% Bonterra.



Key Dashboard Tools

Donation Tools

gfo Manage Matches and Challenges
Manage Donations
@ Embed a Donate Button
Get Prepared
@ Webinars and Workshops
@ Giving Day Toolkit

(& Help Center

GiveGab is becoming €% Bonterra.

Other Actions

W Engagement Opportunities
@z Add External Fund

E View Registration Info

e View Your Profile

&4 Mobilize Integration

Share Your Page



Match Set-Up

Match Details

Match Name

Description

Total Matching Funds Available @

$

Matching Ratio @

@® 1:1 example: $10 donation is matched by $10
O 2:1 example: $10 donation is matched by $20
O 3:1 example: $10 donation is matched by $30

GiveGab is becoming €% Bonterra.

Image
Ujmatch_commitment_image_07722201 09_img

Select Image

Tip: Disable adblockers on this page for the best image
uploading experience.



Match Set-Up

Sponsor Donor Details
Sponsor Donor Name
Sponsor Donor Name is for your reporting purposes and will not display publicly unless you check the box below.

(J Display Sponsor Donor Name Publicly

Sponsor Business URL (optional)

GiveGab is becoming €% Bonterra.



Match Set-U

Match Criteria

Does this match only apply to donations made within a certain time period? (optional)

Time Zone

Eastern Time

Start Time (US/Eastern Time) End Time (US/Eastern Time)
©
Minimum Individual Donation Threshold to Match@ Maximum Match per Individual Donation
$ $

Enable Auto Matching @

() Archive @

GiveGab is becoming €% Bonterra.



Challenge Set-Up

Challenge Details
Challenge Name Image
[':match_commitment_image_6078088626_img
Description
Tip: Disable adblockers on this page for the best image
uploading experience.
Vz
Challenge Unlock Amount @
$
Challenge Type Challenge Goal

v Dollar Challenge J

Donor Challenge .
9 How many dollars are needed to complete this challenge?

Donation Challenge

GiveGab is becoming €% Bonterra.



Make sure you're verified
to collect donations!

e State Attestation Compliance

e Basic information about your Get Verified to Collect Donations
organization
e Banking information for your Status: Incomplete
org an izatio N Please provide your organization's information and verify you can collect donations in

your state here.

e Organization Representative
information
e Thisis separate from your
“application” process to participate
e Pro Tip: Don't wait to complete this
information. It can take at least
several days, and in some instances
more

GiveGab is becoming €% Bonterra.



How We
Support You

Our usual reply time
O Under 2 hours

e Visit Our Help Center

o support.givegab.com LRI S o T S b

_ you the best support, we're going .to ask you

e Check Out Our Blog e Toflowing bass destribes yorr

o bonterrateChocom/bloq | am a nonprofit administrator

°® Send us an E ma || | am a peer-to-peer fundraiser

o CustomerSuccess@givegab.com st s doncs
e Chat with our Customer Success Team . S @ © 0
oudAfE =/ @

o Look for the little blue chat bubble

N

GiveGab is becoming €% Bonterra.


https://support.givegab.com/
https://www.bonterratech.com/blog
mailto:customersuccess@givegab.com

Your Nonprofit Toolkit

The Nonprofit Toolkit has valuable
resources for all your Abilene Gives needs.

e Templates

e Downloadable graphics

e Resources for board members,
volunteers, staff and fundraisers

e Training videos for fundraising
strategies!

GiveGab is becoming €% Bonterra.



Your Next Steps

What to work on over the next few months:

e Follow the Community Foundation of Abilene on
Social Media and use hashtag #AbileneGives when
posting about the giving day

e \Watch your inbox for important emails

e Meet internally to discuss goals

e Explore the Nonprofit Toolkit and Trainings page

GiveGab is becoming €% Bonterra.



Questions?

ABILENE

GIVES

May 6, 2025 (8a.m. - 8 p.m.)

GiveGab is becoming ¢ % Bonterra.
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WHAT’S NEW

A few updates for this year’s giving day.

Michelle Parrish

B E Fo R E Grants Director

Required to submit additional verification form for all
offline gifts (cash/check), AND match/challenge funds.

NOW
Verification form and check copies required ONLY to

confirm match or challenge funds gifts.




VERIFYING MATCHES

® Smeit reqUired form and CheCk Copies Matches & Challenges VERIFICATION FORM
as early as possible, but no later than |

aummurw TY FOUNDATION
o ABILENE

1. NONPROFIT PARTICIPANT INFORMATION

Tuesday, May 13 i |

Primary Contact Name : Phone :

* Fillable PDF can be found in FAQs wenoncmaeroms |
« Email completed form to o
mparrish@cfabilene.org

Submit copies of | eded.
Grand Total.
o (] | |
Submitti ng the form does not 5. ACKNOWLEDGUENT
D lac k Vdg h I have reviewed the information submitted for Y snsurethardupﬂcnt i also
s a gift through GiveGab. If at dd \ erification is needed, | will assist the Foundation with this informati

Primary Contact Signature Date :

activate your match; you must add

through your dashboard
— S




CASH. CHECK. NO PROBLEM.

Here’s how to process offline gifts.

* Delivered directly to the NPO.

 NPO responsible for entering the gift in the GiveGab
portal on or before 8 p.m. on May 6.

» Offline gifts are not eligible for bonus prizes.

« Offline gifts are subject to review by the CFA.




REGISTRATION

| have to register with Stripe? Yes, and here’s why:

* Allows the NPO to accept online

—— donations directly

E * Funds are sent directly to the

NPQO’s bank account




GiveGGb M Home  (Support  “# Submitanidea | . v

Complete Your Verification

ﬁ Donation Status: Incomplete

« Please provide your organization's information to ensure you are able to collect donations on GiveGab. Verification can take up to 2-3 business days after your information has
been entered.
« Please verify you can collect donations in your state.

g have any questions.

A Home

Set Up Donations ~ Documents

& Giingoars -~ Manage Payments Verification

B Reports

State Charitable Solicitation Compliance Attest Payments. Enabled °

4¥ Manage Organization v [ 1 attest that my organization is compliant with applicable state fundraising re|
solicit donors using the GiveGab platform. | understand that GiveGab does n!

Payouts: Enabled @

Edit Information This confirmation is required to collect donations on GiveGab. Learn more abo

compliance.
Add Administrator

= Your account will be restricted soon. Update your verification details to resolve this.
Supporters o~ e
Documents IRS Verification £ 7 N\

EN/TaxiD Update Verification Details S

EveryAction CRM Integration

Mobilize Integration

Checking Account:
Routing Number:

Once your bank account information has been submitted, only the organization representative can request a change be made. If you need to update any of this
information, contact us!

Please note: Donation payouts will show up as "BonterraTech.com” on your bank account statement.

Manage Payments Verification
Payments: Enabled @

Payouts: Enabled @

You have no outstandi




‘

»4 ¥ ¢ Search... p PRIZES LEAI ERBOARDS Vv MENU




2025 PRIZES

e Prizes every 15 minutes
* Types of prizes

* Pregiving * Peprally
* Board engagement * Team spirit
* Social media * Giving day

e 8a.m.to 8 p.m.




GAME RULES

e Awarded prizes are subject to audit and will be finalized by the Community
Foundation of Abilene no later than May 15 at 5 p.m.

e Prizes may be revoked or withheld if gifts or matches can’t be validated or if
donations do not qualify as “Unique Gifts" or "Unique Donations,” including
falsifying donor email addresses or matches.

e A“Unique Gift” or “Unique Donation” is defined as one donation of $10 or
more to one organization from one donor. Multiple gifts made by the same
donor to the same organization will only be counted as one “unique
donation.” Donors can make eligible gifts to multiple organizations.



GAME RULES

e Organizations cannot donate to themselves to generate prizes or create
match/challenge funds.

e Gifts made online at abilenegives.org during the early giving period
(April 28 - May 6) will count towards pre-giving prizes (i.e. “Get On Board”) but
will not count toward any possible prizes on the giving day itself.

e The “Spur The Giving” prize is for rural nonprofits (located within a 150-mile
radius around Oplin, Texas) only. Abilene nonprofits are ineligible for these
rural prizes.




GAME RULES

e Organizations can win only one of the following types of prizes:
“Time is Money”

“Show Me the Money”

“Golden Ticket”

“Platinum Ticket”

“Cue the Confetti”

O O O O O

e Ruleson the social media contest can be found linked in the FAQs

e Anyone who attempts to game the system runs the risk of being caught in
our audit.




GAME RULES

Failure to comply with these rules may result in your organization being
prohibited from participating in a future Abilene Gives campaign.

In order to receive the prize money, an organization must raise donations
equal to or greater than the prize dollars awarded. For example, if you receive
a prize of $1,000, you must raise at least $1,000 in donations. If the
organization only raises $250, it will only receive $250 of the prize money
awarded.

Prizes are subject to change based on the discretion of the Foundation.




THE SOCIAL GAME$

* Connecting with CFA on social media
« Campaigns (video and non-video)

* Bonus social prizes (pre-giving and giving day)




0000, TAG ME!

» Connect with the giving day through social media
« RSVP for the official event
« Use the “@ mention” to tag the Foundation
« Use the hashtag, #AbileneGives
 Thereis NO profile for Abilene Gives




Create post X

’ . Emerald Cassidy
w a» Friends
@Commumty Foundation of

Community Foundation of Abilene
Page - 3.8K followers

Community Foundation of North Louisiana
Page-5.7K followers )

Community Foundation of Middle Tennessee &
Page- 20K followers

Community Foundation of Sarasota County &
Page- 11K followers

Community Foundation of West Texas

COMMUNITY
" FOUNDATION | &

Do 10 fnllavainve




#7I community Foundation of Abilene
J January 27 at 1:58 AM - Q@

will be celebrating their "hundredth day" of school this week. At the Foundation, we'll
own countdown, too... 100 days to Abilene Gives 2025! @ -

Tue, May 6 at 2PM IST
Abilene Gives 2025

Community Foundation of Abilene
Causes - 112 people

¥ Interested




a
Abilene Gives 2025 - Official Social Media Campaign Entry
crITERIA

- Video submission anincude a sl ideoor sries of vidos.

= Fcabonk: Tyang "Commusy Fundation f Abiene” or [cblene
© nstagra: Geommntyfundaton

* Best Video iR

* Reqired

1. First & Last Name: *

Enteryour answer

L]
|
e Best Non-Video :
oc
ntr your anser SCesiicy Publi Platform s

031042025 | Facebook hitps:/www.facebook.c

omlcfabilene/posts/pibi

3. Contac Ema * G0X9L4CSAXASTCMB2P

WofSSTZn1ffzfYEH5qg
DIHOCTkybsH1dz5LYX]

Enteryour answer

RobEpCRNWI
Enter your answer
5. Organization Instagram
PY ° o e i profls, s ko s 0377472025 Facabook T
omicfabilene/posts/pfbi
Endaw your s d02dZyFmXog2nQ9vLo
WcZ8J02Q62KxTeHUZ
’ PID7XkhmKe9dEK7yUf
Gt XTad5vbHs60BI
e

provide link to Support Document,

2. Online ik to Supporting Document & Assets: *

to be eligible.

You can print a copy of your answer afte you subit

bit.ly/AG25SocialMediaCampaign




BONUS SOCIAL PRIZES

« “Absolutely Fabulous”
* Abilene Gives t-shirt
or NPO

TABIENE
$8 $1,000 Bonus Prize

[ W0 i 1 riiii l




BONUS SOCIAL PRIZES

e Fan Favorite
* Reply to Facebook post on CFA’s profile using a photo
* Photo with the most reactions by the deadline wins!

88 $1,000 Bonus Prize




BONUS SOCIAL PRIZES

w Emerald Cassidy
10h - &
@ st wskins iy

Reply in the comments with a selfie or photo mei
Sharing as a workshop example J}

O Geraldine Wills, Juana Cardenas and 3 others 15 comments

dY Like (Q Comment £> Share

Most relevant
@ ooryshive-s
ﬁ Geraldine Wills By ) Ericapangburn Gallagher
4 » o

" ®@C¢C O I

"j bomment as Emerald Cassidy

v»] X

100 Like Reply h ke Reply

‘Q Jacqu?l’hwlln s f\mi"“m"" a Kayla Young -
o \ \‘%‘5‘

v oLike F oy

100

e Jeff Emery

M Like Reply

ﬁ Natalie Quinton Ledford

10h Like Reply

% Misti Collier )
oh ke Roply - me

€ sty aimispears

vl

h ke Reply

#.4 TrishDressen
W

9h Like Reply aam Like Reply

10h Like Reply




BONUS SOCIAL PRIZES

» Suggestion Box
« Using the CFA’s story, use the
“Add Yours” sticker that will add a
story to your profile.
* |nclude #AbileneGives,
tag CFA and your favorite NPO

$8 $1,000 Bonus Prize




ADD TO CART.

« Shop official “Abilene Gives” merch
from the online store hosted by Lone
Star Dry Goods.

e Storecloses 11:59 p.m. on April 16.




ADD TO CART.

Specs
e Cost: $20ea

 Brand: Bella+Canvas

« Sizes: youth and adult available

ﬁﬁ

abilenegives.org/info/store




YOUR NEXT STEPS

* Subscribe to our email newsletters
» Register to participate in the giving day
« $150 Through April 9
» Registrations cannot be submitted after
this April 9 deadline

Misti Collier
Donor Relations




YOUR NEXT STEPS

« Complete giving day profile
» Access resources like nonprofit toolkit
* Build a campaign unique to your NPO
« Digital
* Print
* Video




GIVING DAY PEP RALLY

e Mayé
e 8a.m.Doors open; 8:30 a.m.
Presentation begins
e Wildcat Stadium (3rd Floor Club
Level)

Wear your nonprofit merch, bring signs... E' lI f‘*
We're looking to award a prize for most team o |.- ‘-
spirit!







A » Information and Services Halbert-Walling Research Center (HAL) D3
A East Ambler Avenue ‘ ‘ \ \ TO INTERSTATE 20 Hunter Welcome Center (HWC) ca Hardin Administration Building (ADM) D2
Campus Center (MCG) c3 Mabee Business Building (MBB) D3
o The Campus Store, Wildcat Central, McDaniel House (DAN) Et
g World Famous Bean Moore House, eHub (MRE) E2
3 Medical and Counseling Care Center €3 Nichols House (NIC) cl
s Police Department (B04) El North House (NRT) E1
] University Mail and Copy Center (B14) D1 occupational Therapy Learning D1
y Abilene Gives 5 widcat Center (B07-9)
%% 'Pap Rall * Sadium Athletics and Recreation Onstead-Packer Biblical Studies 03
pRally Anthony Field at WideatStadum (WLD) A3 9;‘"‘2"592:355) Center 050 2
i Bonneau Family Indoor B3 n5tead ociance Canter
I Event Parking Areas Batting Facilty (BON) Phillips Education Bullding (EDB) D3
@ Visitor Parking Byron Nelson Clubhouse (NGC), B4  Physical Resources Building (PRB) A4
B Golf Practice Facllity School of Nursing Annex (B13) D1
Coach Don W. Hood Fleldhouse B2 Sewell Theatre (SWL) E2
Crutcher Scott Field (CSF) B3 Sherrod Building (SHB) €2
Eager Tennis Pavilion (EAG) C3 Shore Art Gallery (SHO) c2
Elmer Gray Stadium (ELG) B2 Williams Performing Arts Center (WPA) D4
Gilbreth-Scott Teamroom (GST) B3 Witt House (WIT) E3
Gray Stadium Throwing Events A4 Vanderpool Building (VAN B12) D1
= Jones Tennis Building (JTB) c3 Zellner Hall (ZEL) D2
Larry “Satch” Sanders Zona Luce Building / D2
E.N. 20th Intramural Fields (SIF) B2 School of Nursing (ZON)
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GOT QUESTIONS?

Our FAQs have answers.

#ABILENEGIVES

#ABILENEGIVES =3 =

FAQs

Got questions about Abilene Gives? We've got the answers. Check out our list of frequently
asked questions below.

For immediate assistance, please use the blue chat bubble located in the right-hand corner
of your screen to connect with a GiveGab representative. All other inquiries can be sent to
info@cfabilene.org.

General FAQs ] : ‘ : . 2 TRAININGS

LOG IN
FAQs for Donors

FAQs for Nonprofits

For additional help about Abilene Gives or the Community Foundation of Abilene, please
reach out to one of these Community Foundation of Abilene staff members:

Questions about nonprofit participation: Michelle Parrish, mparrish@cfabilene.org

Questions about or donor : Misti Collier, mcollier@ .org

Questions about media inquiries or marketing: Emerald Cassidy, ecassidy@cfabilene.org




GOT QUESTIONS? p

GiveGab has answers, too.

Home

FAQ

Nonprofit Toolkit
Resource Toolkit

Terms of Service

Trainings

@ Follow us on Facebook

Follow us on Instagr:

Powered by

Hi there! ¥
How can we help?

Send us a message

We typically reply in a few hours

Search for help Q

Abilene Gives is hosted by the Community Foundation of Abilene
850 N 1st St

Abilene, Texas 79601

325-676-3883

info@cfabilene.org

@ & ©)

Home Messages Help




QUESTIONS?
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